HEALTH PROMOTION BOARD

Annex A
Please see the table below for the main changes with effect from 1 August 2022:

Handbook on Nutrition Labelling

No. | Items

1 | ¢ Remove trans-fat as a core nutrient in the Nutrition Information Panel (NIP), however this change
is voluntary.

NUTRITION INFORMATION > Panel Heading

Servings per package: (insert number of servings)

Serving size: x g (or ml) (insert household measurement) > Serving Size
Per serving Per 100 g (100 ml)
Energy x keal (x k) x keal (x k)
Protein Xg Xg
Total Fat Xg Xg
- Saturated Fat xe xe > Nutrient Listing
Cholesterol xmg xmg
Carbohydrate Xg xg
- Total Sugar Xg Xg
Dietary Fibre Xg Xg
Sodium xmg xmg

2 e  For Carbonated Drinks**, Isotonic Drinks**, Non-Carbonated Drinks/Asian Drinks**, Juice drinks
(at least 10% fruit juice)**, Water (Still or Carbonated)**, the NIP will minimally have to display
the following nutrients:

i) Energy

ii) Protein

iii) Total Fat

iv) Saturated Fat

v) Carbohydrates

vi) Total Sugar

vii) Sodium

** only applicable for Sweetened Drinks with 0% in Cholesterol and Dietary Fibre;
Cholesterol and Dietary Fibre have to be declared in statement ‘Not a significant source of Cholesterol
and Dietary Fibre’ at the bottom of the NIP

3 | e Update the ‘No Added Sugar’ nutrient claims based on the Addendum released on December
2020

Bulk packages intended for business-to-business (B2B) sales only will require the following:

i) HCS, where more than 2 logos may be allowed if necessary
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No. | Items

ii) Statements or table containing the nutrient values of the relevant HCS nutrient criteria

iii) >25% comparative statement as stated in the HCS Nutrient Guidelines

iv) ‘Eat All Foods in Moderation’ statement as stated in the HCS Nutrient Guidelines. e.g. below the
HCS logo

v) Other labelling requirements e.g. wholegrain requirements for Cereals category as stated in the
HCS nutritional guidelines

vi) Any claims made have to meet the nutrient claims guidelines as stated in this Handbook.

vii) Should there be any claims made (e.g. nutrient/health claims), the following would need to be
declared:

a. Nutrition Information Panel (NIP) as stated in this Handbook.

viii) If the bulk packaging is a multi-pack and the individual packaging within have fulfilled the
labelling requirements for packaged products sold at retail stores, then the bulk packaging need
to fulfil the following labelling requirements:

a. Statements or table containing the nutrient values of the relevant HCS nutrient criteria

b. HCS, where more than 2 logos may be allowed if necessary

c. ‘Eat All Foods in Moderation’ statement as stated in the HCS Nutrient Guidelines .e.g. below
the HCS logo

d. Should there be any claims made (e.g. nutrient/health claims), the following would need to
be declared:
e Nutrition Information Panel (NIP) as stated in this Handbook
e >25% comparative statement as stated in the HCS Nutrient Guidelines
e Other labelling requirements e.g. wholegrain requirements for Cereals category as

stated in the HCS nutritional guidelines
e Any claims made have to meet the nutrient claims guidelines as stated in this Handbook.
5

Companies who are selling HCS products in carton(s) and have HCS logo on the carton box(s) will be
required to fulfil these labelling requirements for the carton box packaging:

Business to Consumers
i) Nutrition Information Panel (NIP) as stated in this Handbook
ii) >25% comparative statement as stated in the HCS Nutrient Guidelines

iii) ‘Eat All Foods in Moderation’ statement as stated in the HCS Nutrient Guidelines e.g. below
the HCS logo

iv) Other labelling requirements e.g. wholegrain requirements for Cereals category as stated in
the HCS nutritional guidelines

v) Any claims made have to meet the nutrient claims guidelines as stated in this Handbook and
SFA’s Singapore Food Regulations. It is the companies’ responsibility to ensure compliance
with the Food Regulations.

Business to Business Only*
ix) HCS logo, where more than 2 logos may be allowed if necessary

* not applicable if business A sold to business B and business B sold the carton to consumers
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Cl Guide
No. | Items
1 | ¢ Reduce minimum clear space
SWER o
x Haight [ ” ‘ o’o
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Promotio® Minimum Clear Spa?e” o
To ensure maximum legibility and visibility, always use the
. appropriate amount of clear space around the HCS. The
Lower in Saturated Fat clear space is determined by the height of the first step of
the pyramid in the HCS. If the size of HCS is reduced or
increased, the proportion of the elements within the HCS
should remain the same.
2 | o Introduce maximum size of HCS logo

Maximum Size Application on Product

The size of the HCS should not exceed 5% of the display
surface area of the packaging. Refer to section 1.4 for
calculation examples.

Fig. 2b To determing the maximum width

of HCS on a packaging

STEP1

STEP 2

Determine the maximum size
of the Healthier Choice Symbol

Maximum size of HCS
h= = 6% of Front-of-pack area (fig.1)

% of (200mm x 70mm)
% of 14000mm?
= 700mm?

Determine the maximum width
of the Healthier Choice Symbol.

Maximum Width of HCS
=/ (Maximum size of HCS /

200mm =5%of (hxw) 1.1)
Example: Example:
Maximum size of HCS

Maximum Width of HCS
= (Foomme/ 1.1)
5.2mm

e Introduce White Border

1 *H' Width 1 °*H Width

FI I
H
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Prometio®
1 *H' Height 3] - Full Colour with White Border
‘ r'ﬁrf,reﬂ,? ;}:fl’;e‘:a'i::ﬁ | The HCS should not be placed on a busy pattern,
L - g 1 howewver, should it be unavoidable due to the nature of
u U the packaging design, a white border can be applied for
1 *H' Width 1 *H' Width greater clarity.

Pattermed Area

Busy Image Area

The white border around the circle should be the same
width as the letter “H” in the Healthier Choice phrase in
the logo.

The thickness of the white border encompassing the
tagline at the bottom should use the width of the letter “H”
on the left and right sides of the tagline, and the height of
the letter “H” on the top and bottomn parts of the tagline.

Simmilar Golour Tone
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4 | ¢ Introduce guidelines for multipacks
For multipacks, the width w and height h of the entire outer packaging is taken into account.
Fig 1 Fig 2
B cotaiFoossimModerstion
Usage Guidelines for Multipacks
* For muttipacks, the width w and height h of the entire
- outer packaging is taken into account.
mm
h=75mm h=756mm # The size of the HCS should not exceed 5% of the
m display surface area.
Zisl Multipack - Identical Products
* Muttipack with identical products should use the same
s, HCS variant on its outer packaging as the HCS variant
used on the individual products (refer to Fig. 1)
Multipack - Different Products
w =165mm w=185mm
* Eat All Foods in Moderation HCS variant is to lbe used
when there are more than 1 type of HCS products
To determine the minimum width of HCS on a packaging: To determine the maximum width of HCS on a packaging: within the multipack with difisrent HCS variants
=ih+ w17 refer to Fig. 2).
Example: STEP 1 STEP 2
Packaging dimensions Determine the maximum size Determine the maximum width
= (75mm + 185mmy17 of the Healthier Choice Symbol. of the Healthier Choice Symbal.
= 14mm (Smaller than min. size)
= 15mm (Round up to the min. size) Maximum size of HCS Maximum Width of HCS
= 5% of Front-of-pack area (fig. 1) = J (Maximum size of HCS / 1.1)
=5% of (hxw)
Example: Example:
Maximum size of HCS Maximum Width of HCS
= 5% of (75mm x 165mm) = B18.75mn¥/ 1.1)
= 5% of 12376mm? = 23.7mm
=618.75mm?
5 | e Introduce guidelines for Advertising Materials
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Guidelines for Advertising Materials (AM)

. Packaging of HCS products featured on the AM has to
be the same, as much as possible, as the one that was
approved and available in the markst.

. It is optional to display HCS on AM. The number of
HCS to be shown on the AM that is not tagged to a
product is limited to 1.

For single or muitiple products featured on the AM with
the same HCS variant, the HCS on the AM is to be the
same HCS variant on the product packaging. Generic
HCS variant, Eat All Foods in Moderation (EAFIM),

can also be displayed, on a case by case basis.

4. If there are muttiple HCS products featured on the AM
with different HCS variants, the generic EAFIM HCS
variant is to be displayed.

5. If there are multiple products featured on the AM and
not all of them are HCS products, it has to be clearty
represented that the HCS are in direct reference to
only approved products.

. There should not be any texts or images near the HCS
to imply any associations or can infer associations.

]
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. For HCS with the lower or higher in descriptor
(e.g. Lower in Sugar or Higher in Wholegraing) on the
AM, please include the 25% comparison statement
(e.g. "25% lower in sugar as compared to regular
[range or name of food category]”) in the AM.

. All AM is to carry the “Eat All Foods in Moderation™
statement, except for AM that carries the EAFIM HCS

variant. The statement can be displayed anywhers in
the AM or below the HCS.

9. Any usage of HCS on AM will require approval from
HPE prior to artwiork being produced.

10. Further guidelines on HCS usage on AM,
please refer to HPB's “A Handbook on Nutrition

Labelling (Singapore)™.
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Items
Oniine Merchants Web Banners Mobile Banners
. = - .
3 \= N onar ™ Usage of the HCS on e-commerce and online
e 3 < 2 advertising platforms are as follows:
R . 3 1. Ifthere is an image of the product on sale, the HCS
= | could be incorporated in the image in the following
2 ways
a. Use an image of the labelled product; or
b. Display the HCS next to the product image,
according to the following guidelines:
Video Ads Websites The size of the HCS should not exceed 5% of the
- - - — - - display surface area and should not be smaller than
~e —c if it were incorporated in the product image.
LOREM 2. If there iz only a text listing of the product on sale, the
1PSUM @ HCS should be displayed next to or in direct relation to
E(?LOR e the product name.

w

. For very small digital formats such as social posts,
make sure that the elements of the HCS are legible
from as far as poesible. In cases where legibility may
be compromised, all elements of the HCS must still
be present.

Posters Billocards

LOREM IPSUM
DOLOR SIT

Usage of the HCS on large format marketing

collaterals such as billboards, posters and OOH

media are as follows:

1. The HCS should not exceed 5% of the display surface
area of the large format marketing collateral and should
be preferably proportionate to the product image.

2. Refer back to section 1.5 for colour application and 1.7
for unapproved usage.

3. HCS should be displayed next to or in direct relation to
its HCS-certified product.
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Wobblers

Usage of the HCS on small format marketing

collaterals such as wobblers, stickers and BTL

collaterals are as follows:

1. The HCS should not exceed 5% of the display surface
area of the small format marketing collateral or should

- v be proportionate to the product image.

2. Refer back to section 1.5 for colour application and
1.7 for unapproved usage.

3. HCS should be displayed next to or in direct relation to
- - its HOS-certified product.




